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THE AMENDED BRANDS ACT
By M . R. GARDINER, Registrar of Brands

D U R I N G the past year many changes have been introduced into the Brands A c t to adapt
legislation to modern conditions. This article summarizes the new requirements for the
guidance of the f a r m i n g community.

or if they are removed from the run before
they reach that age, before so removing
the sheep.
2. Again, stud sheep or sucker lambs
either accompanied by their mothers, or
separated from them on the run and consigned for immediate slaughter, or sucker
lambs that have not attained the age of
6 months and have not been shorn need
not be earmarked or tattooed as laid down
in (B) (1).
3. However, stud sheep must, in lieu of
earmarking or tattooing with the registered brand, be tattooed on the ear or
firebranded, with the owner's Breed Society
mark before the age of six months or if
they are removed from the run before this
age, before so removing the sheep.
It is emphasised that it is the owner's
obligation to ensure that the woolbrand is
legible and visible, or that the sheep carry
an eartag legibly impressed with the registered brand. Otherwise the sheep are not
deemed to be branded.
No sheep may be offered for sale or sold
unless they are branded or identified in
accordance with the foregoing regulations.

B R A N D I N G OF SHEEP

The most important amendments concern the woolbranding and earmarking of
sheep.
A.

Woolbrands

1. In order to standardise the size of
woolbrands and to ensure legibility, every
woolbrand shall not be less than 7 in. long
and 3 in. wide, with the individual letters
or numerals spaced not less than f in.
apart.
2. As the present view is accepted that
the maintenance of a woolbrand on sheep
remaining on a run is a matter for the
owners alone to decide, it is now required
that only sheep leaving a run must be
legibly woolbranded with the registered
brand. However, some other approved
identifying device may be used in lieu of
the woolbrand. Any commercial eartag
stamped with the registered brand has
now been approved for this purpose by the
Registrar.
3. Stud sheep, sucker lambs accompanied by their mothers, or sucker lambs
separated from their mothers on the run
and consigned for immediate slaughter
need not carry a woolbrand or eartag.
Also, sucker lambs that have not attained
the age of 6 months and have not been
shorn are exempt.
B.

BRANDING OF CATTLE A N D HORSES
A.

Earmarks and tattoos

1. All sheep must be earmarked with the
registered brand or tattooed on the ear,
before they attain the age of six months,

Brands

Every horse and cattle brand must
henceforth be not less than 6 in. long and
2 in. wide, nor exceed 9 in. by 3 in. Each
letter or numeral must be not less than
2 in. long or wide and must not be spaced
less than Jin. apart.
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This new provision has been laid down
because some owners have, in the past,
used small sheep brands for the branding
of cattle and horses resulting in great
difficulty in legibility as the animals
mature.
B.

Cattle earmarks

Every cattle earmark must henceforth
be not less than I in. long and | in. wide,
nor more than 1% in. by f in.
The amended Act still requires that all
horses must be branded with the owner's
registered brand before they reach 18
months of age. All cattle within the Southwest Land Division and certain other
adjacent areas, must be branded or earmarked with a registered brand before
they reach 12 months of age.
Stud cattle and horses are not required
to be branded or earmarked as outlined
above, but must, except for stud Friesian
cattle, carry a tattoo of the registered
brand in the ear. Stud Friesian cattle may
now be identified by means of a photograph attached to a certificate of registration of the Friesian Cattle Club of
Australia.

A.

B R A N D I N G OF PIGS
Compulsory branding

In view of the anticipated eradication
of bovine tuberculosis in Western Australia, much greater attention will be directed
to the pig as a carrier and a transmitter
of this disease. Therefore, the branding of
pigs, previously optional will now be compulsory in connection with the eradication
programme. The time of compulsory
branding of pigs and the areas wherein
this must be done will be promulgated by
the Registrar when proper arrangements
have been made. At this time, and in
these areas:—
•

•

All pigs that have attained the age
of 10 weeks and are removed from
a run for sale or slaughter, must
be tattooed with the owner's registered brand on the forequarter.
When pigs are sold but not
slaughtered they must carry the
registered brand, tattooed on the
foreshoulder, of the new owner
when they are
subsequently
offered for sale or slaughter, and
so on for each successive owner.

DAIRY PREMISES—
Department offers help in choosing design
W I T H changing conditions in the dairying industry, many farmers are realizing a need for new m i l k i n g sheds.
T o cater for bigger herds, farmers require premises which w i l l allow more
cows to be m i l k e d quickly and conveniently without unnecessary movement
by the operators.
Premises must also permit a very high standard of hygiene
to be achieved.
Sound planning beforehand is essential to ensure that new dairy premises
will serve their purpose well.
T o help farmers choose the most suitable type of premises the Department's Dairy Division has prepared an illustrated booklet "Design of Dairy
Premises" which is now going to print.
It will be available free to farmers.
The booklet includes plans and lists of building materials for the guidance
of farmers.
W r i t t e n by officers of the Dairy Division and based on their day t o day
practical experience, the booklet considers the factors that decide w h i c h type
of shed is most suitable in a farmer's particular circumstances.
It deals
w i t h yards, radial gates, site selection, drainage, water supply, hot water
systems, m i l k i n g arrangements and efficiency, m i l k rooms and engine space,
the transfer of skim m i l k , m i l k and cream cooling, and loading facilities.
A l l of these have a bearing on the size and type of premises and the
booklet w i l l help the farmer choose the most serviceable premises for his
needs.
164
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